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Case Study 1 ifbyland

Marking the Season Creatively for a
Management Consultancy

Having designed 1 if by land's Christmas eCard in 2013, Base Creative
was again invited to apply its creative design skills to develop eGreetings
in2014.
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Case Study 1ifbyland

11t by land eGreeting Card Design

Reinforcing the Company’s Branding at the Festive Season

C—
ATREEMENDOUS CHRISTMAS

sit=d =

Sbi.45.5.5, $1.01 blllmn 5?90 million
3 $$$ |n Cllﬂmm Ilvll

ol sl

DAYS TO MAKE g 109 540.30 "$72. 50
CHRISTMAS CINMER ﬁ;ars [ E

25,000,000 ", " mE———,
sl il 6-9 years Bﬂ& Séhillm

PATE 45 e

o) ‘ socte 1240k

BRUSSELIPROUTS 293y

Ifit was possible to replant every Christmas tree used each year
worldwide - over 4,000 acres of forest could be created.

..o = —

POTATOES 281 s 0o el I L cemes

— JERERTY

2 9 DAYS TO MAKE SHOPPING TIME
CHRISTMAS DINMER Brewrsand Wminses
~—

I

LS PARSNIPS A5 iy e Apeil f Elbcanber AL A

Breursand A2 minutes
o Rl L2 chrgs e by s Docemiber

\_4
‘ BRUSSELSPROUTS 295 cheys frien March b Decamber b th
EATINGTIME
% 3L chays roen Apeil e Ciezaenbor
. ; .

26 chis o Apri| Lo Do

Tkl 295 chays -
equivalent b POBD heasrs

S
N

(B
Base Creative designed distinctive Scope of Work  Business Strategy Brand Strategy Design and Touchpoints Digital & Social Media
G ti I dwith th ) Management Interviews eCard Design Ul and UX Design
e re? Ings aligned wi ] ecompany's Creative Theme Programming
branding and seasoned with a touch of
humour.
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