MARKETING
IN CHINA

v Tweak Product for
Local Appeal

Chinese consumers have
different tastes and preferences.
Slight adjustments to your
offerings can have big payoffs.

w Set Up Mobile

Payment

Over 200 million people in

China have linked their bank

ATM cards with WeChat.

Make sure your business can

accommodate Chinese

consumers’ mobile payment

habits. ° °
million

Source:

http://makeawebsitehub.com/chinese-social-media-statistics/
http://www.chinainternetwatch.com/17437/wechat-payment-reached-over-300k-retail-stores/
http://makeawebsitehub.com/chinese-social-media-statistics/
http://www.businessinsider.com/how-alibaba-made-143-billion-on-singles-day-2015-11
http://www.aberdeen.com/research/5136/ra-performance-web-application/content.aspx
http://www.ethnologue.com/country/CN

Overlook Local
Holidays

Chinese ecommerce giant,
Alibaba made $14.3 billion on
Single’s day. Make sure to
capitalize on seasonal sales
opportunities.

Treat China Like
a Single Market

China has 23 provinces,
with over 200 varieties of
Chinese spoken. Consider
regional differences in your
marketing efforts.
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